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Madness of “Double eleven”

11 Nov, used be a normal day for china citizen. But in 
the last decade, the meaning of this day is becoming 
more like a festival to China. And this trend is spread 
out to near district like Hong Kong and Taiwan, even 
the east Asia. People started to wait for this day like 
a Christmas eve or day of New Year. In fact, it did 
become a thanks giving day for east Asia. But, how 
this transform to a shopping carnival like now. 
11-11 look like 4 Guānggùn (stick), and Guānggùn
can mean single male in Chinese. Therefore, it 
become a day means single. And those single people 
will arrange party to have fun, to celebrate, means 
they a spending money. And not much time, this kind 
of celebration storm around whole country’s young 
generation. Many retail businesses start to recognize 
this chance of promoting. They will be offering 
special discount to encourage them to consuming. 
However, it starts being a small town by town activity. 
It grows to the scale nowadays is because of the 
online shopping development in this decade. 



Madness of “Double eleven”

According to the statistics, the number of e-
commerce website created in 2008-2009, will 
accounted to 22.3% of all websites in China. And 
61.5% consumer are buying their clothes online. 
Moreover, Alibaba in 2009 decided to use this 
Double 11 idea as gimmick to launch a promotion of 
their online shopping website, TaoBao. The revenue 
of the first double 11 sale recorded 52 million RMB. 
10 years after, the 2019 double 11 recorded 87 
billion revenue in one day, it was one of the most 
remarkable and successful sales functions of all time. 
And the develop of e-commerce also drives logistics 
business in China, because the demand of delivering 
product to customer. China used a new method to 
deliver their cargo. They will use big data to calculate 
and predict an area’s preference of types of product. 
Then move those cargo to the warehouse in advance, 
resulting majority second arrival even deliver within 
an hour. This is an innovative strategy and inspiration 
idea to deal with large online shopping festival. 



Motivational news of vaccine 
19 Nov, Pfizer announce the vaccine developed by 
them and BioNTech appears to protect 94% of adults 
and 95% effective overall. Chief Executive Ugur Sahin
told Reuters that if all goes well, the US Food and 
Drug Administration Could grant emergency-use 
approval towards the end of the first half of 
December or early in the second half. Conditional 
approval in the European Union could be achieved in 
the second half of December, he added. 
Moreover, China has been giving experimental Covid-
19 vaccines to people including state employees, 
international students and essential workers heading 
abroad since July. Sinopharm’s chairman told media 
that nearly a million people have now received their 
vaccine for emergency use, though he did not 
provide a specific figure. The mainland has been 
bullish about the development of its vaccine for the 
new virus – which first emerged in the Wuhan late 
last year – with four vaccines now in late-stage 
testing. 
Those are the exciting news about the vaccine, the 
result is effective and most likely can apply to society 
in the first half of next year. Foreseeably, the market 
will slowly recover and more active. And economy 
will stably get better, is best to get preparation now 
and ready for the increasing demand on logistics. 



Singapore supports 11 projects to drive maritime 
innovation

The Maritime and Port Authority of Singapore (MPA) has awarded 
a total of S$1.625 million to eleven joint industry projects in the 
areas of maritime digitalization and additive manufacturing for 
ship and marine parts. 
“As the world’s busiest transshipment hub, Singapore must 
embrace technologies to ensure operations remain efficient,” 
Chee Hong Tat, Senior minister of State for Transport and Foreign 
Affairs, said at the Smart Port Challenge 2020 Finals on 17 
November. “We believe that solutions that work in our busy 
waters are likely to work in other parts of the world. Hence, we 
proactively partner the industry and provide an environment that 
is needed to grow an innovative maritime econsystem.”
As informed, five of these projects will address operational 
resilience and productivity needs. Scheduled to be completed by 
the third quarter of 2021, these projects will help transform the 
way operations are carried out in a post-COVID new normal. They 
will also strengthen the resilience in the way these operations are 
carried out. Another six projects will look at using additive 
manufacturing for Singapore to become a hub for just-in-time 
provision of marine parts. The consortiums behind these projects 
aim to deepen additive manufacturing capabilities in Singapore 
and trail the use of at least 26 3D-printed parts onboard 
Singapore-registered vessels to test viability of these parts.
This project opens up more opportunities for marine business for 
Singapore. And able larger amount of cargo flow pass around 
Singapore, enhance the ability as a hub in the middle of Europe 
and Asia. 



Global freight volume and forwarding market change

Forwarders are reporting that air freight rates are still on the rise, 
driven by demand from distressed sea freight, e-commerce, hi-
tech launches and general retail. Meanwhile, capacity for the two 
weeks up to 10 October remained 20% below the same time last 
year, albeit one percentage point higher than the previous two 
weeks. Airlines rates have seen a $2 per kg rise in the past two 
weeks – and are still rising.
“China is busy all over – especially with the northern region of 
Shanghai upwards,” said one European forwarder. “it’s not just e-
commerce and tech launches, the general market is very busy with 
retailers replenishing for the lead-up to Christmas. “There’s been a 
$2 increase over past two weeks and it’s climbing from China to 
Europe, and the transpacific is the same. November looks as 
though it will be incredibly busy as e-commerce begins to kick-in 
further. Rates will go higher, I am sure.” 
“Rates will continue to rise due to the increased demand and the 

lack of capacity as passenger flights how no sign of recovery. 
Market rates are likely to be in excess of $7 per kg this week, with 

further increases coming. To combat the capacity issues, Ligentia

will operate customer-consolidated charter services.” And Ligentia
is not the only forwarder offering charter services. Yesterday, DSV 

said it was putting more capacity in to its network this week and 

would adda New York, with part-charters twice a week from 
Belgium and another rotation on its Luxemburg-Huntsville route. 

Mads Ravn, head of global air freight procurement at DSV, said: 

“Production is picking up across the transatlantic, and with belly 
capacity down by 50% year on year, we are again expanding our 

network to meet demand.” Charter demand is also growing in 

Asia, The Loadstar reports today. The rising air freight rates have 
again triggered higher demand in sea-air services via Dubai and 

Singapore.
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