


How Singles Day changes globe logistics? 
 

Singles Day is growing to be a popular festival among young 
mainland Chinese, to celebrate the fact that they are proud 
of being single. The event has also become the largest 
offline and online shopping day in the world. 
For several decades container shipping, air freight and other 
parts of the logistics sector have been dominated by the 
‘peak season’, but the emergence of  Singles Day is likely to 
affect this demand pattern. 
Alibaba has announced that its sales for this  year’s Singles 
Day have been greater than $38 billion. Its scale is what 
underpins the Chinese Express parcels sector with the latter 
having the potential to rival the US Express carriers in the 
not so distant future. 
The implications for shipping patterns and seasonality of 
events such as Singles Day and its ilk are substantial. The 
Chinese consumer’s appetite for foreign products is likely to 
drive demand for trades into China not just for container 
shipping but also for air freight and road freight. The pattern 
of vessels running empty for return journeys from North 
America or Europe may become a thing of  the past. 



LOGISTICS NEWS 
The combination of a slumping U.S. manufacturing economy, 
a nervous trade war between the world’s two largest 
economies, a 40-day labor strike that shut down General 
Motors Corp., and a general economic malaise nervously 
settling in over much of the nation is causing transport 
executives and shippers to nervously change their economic 
game plans for 2020. 
This matters to shippers because instead of planning major 
capital expenditures for 2020 and beyond, many large 
transportation concerns are reflecting the nervousness of 
their customers by scaling back those plans – or scrapping 
them entirely. 
And that’s around the world—not just in the United States, 
officials say. 
The Intermodal Association of North America (IANA) says 
“more normalized” conditions may not occur until the 
second quarter of 2020. Total intermodal volumes dropped 
3.7 percent year-over-year in the third quarter of 2019, 
according to IANA. International shipments nudged down 
0.8 percent from 2018, while domestic containers and 
trailers fell 4.9 percent and 17.6 percent, respectively 
U.S. manufacturers, transportation companies, 
intermediaries and third party logistics companies are 
paying the price even if Trump’s tariffs are missing their 
mark. Several economists have noted Trump’s tariffs have 
not benefited U.S. producers—or even hurt China. Instead, 
they have just shifted the source of those imports to other 
intermediary countries such as Vietnam. 



COST TRANSPARENCY – INDIA 
 
 

With digitization and government regulatory reform efforts 
taking deeper roots in India’s fragmented freight industry, 
cargo owners and end users are pushing for greater 
transparency into logistics costs. 
While stakeholders generally agreed that digitization does 
play a role in improving transparency, a more coordinated 
effort at the human level is imperative to fix many of the 
things ailing trade development in the region. 
Julian Bevis, Maersk’s senior director for South Asia, said 
Indian logistics verticals have evolved into a more efficient, 
transparent ecosystem in recent years, driven by increasing 
competition. He said ocean freight rates have bottomed out 
on major trade lanes with the deployment of more capacity 
and that coastal trade development remains a key element 
in further lowering logistics costs. 
However, shipper representatives also raised concerns over 
terminal handling charges (THC) they said vary considerably 
from port to port even within a region. THC has long been 
under government regulatory actions, but a consensus has 
yet to emerge on how this cost component can be 
streamlined or made more transparent. 
A more transparent  logistics cost is now being discussed in 
India, a more balanced business structure is expected in the 
near future. 



FIRST MEXICAN CONTAINER CABOTAGE ROUTE 
 
 

Cabotage is the transport of goods or passengers between two 
places in the same country by a transport operator from another 
country. 
The first cabotage service in a new Mexican marine highway 
program designed to offer an alternative to moving cargo over 
road will begin by next March, linking the Gulf Coast ports of 
Veracruz and Progreso. Two other routes will be launched by July. 
The first route on the cabotage program will be operated by Baja 
Ferries, and will use the terminal at Veracruz soon to be vacated 
by the Hutchison Group, which in June opened a new 1.2 million 
TEU, $450 million container terminal in the port. The second 
cabotage route will start in Tampico in the north of the country 
and stop at Veracruz and Puerto Morelos in the south, before 
terminating at Puerto Santo Tomás de Castilla in Guatemala. And 
the third route, on the Pacific Coast, will link the Port of Lázaro 
Cárdenas to the Port of Chiapas at the southern end of Mexico, 
the Port of Quetzal in Guatemala and the Port of Caldera in Costa 
Rica. 
The launch of the cabotage program comes as growth in cargo 
volumes through Mexico’s ports, It will also reduce truck traffic, 
cut transportation costs and fuel use, and provide a more secure 
route as the country continues  to suffer high levels of cargo theft. 
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